
lesson 4 | Every Drop is Green?

Background:
Just 15 years ago, most people living in Canada and the United States got their drinking 
water directly from the tap. Today, around 1 in 3 people in Canada consume bottled 
water as their main source of drinking water. In Canada, we drink more bottled water 
than coffee, tea, apple juice and milk. Where do you get your drinking water?

Objectives:
•  Environmental issues (grade 5: life science)
•  Proactive strategies to enhance social and environmental health of school (5: health  
   education)
•  Sensitivity towards natural and built environment (5:visual arts)
•  Actions to demonstrate global citizenship (5: social studies)
•  Cooperation between individuals, communities, countries to maintain environmental   
    health (6: health education)
•  Understanding environmental citizenship (6: physical education)
•  Effects of human activity on the environment (6: physical education)
•  Select, read and view with understanding a range of literature, information, media, 
   visual and audio texts (5, 6: English language arts)
•  Use a range of strategies to develop effective writing and other ways of represetnting    
   and to enhance their clarity, precision and effectiveness (5, 6: English language arts)

Activities:

Timeline- 1 day

Supplies: 
•  Greenwashing powerpoint

This activity is intended to allow students to analyze an advertisement and its claims. 
By introducing students to the idea of greenwashing, they can become more critical of 
commerical, environmental claims. Bottled water is a simple, but major current environ-
mental issue due to the packaging, sourcing and comercialization. (For more informa-
tion on bottled water eco-issues, please visit: http://www.insidethebottle.org/) Through 
research, students will compare the pros and cons of bottled water in consideration of 
the environment. Then, they will use  simple math, dealing with everyday purchases (i.e. 
water), to create a budget and compare the costs. Finally, the students will synthesize 
the ideas within the advertisement and the costs and benefits of bottled versus tap wa-
ter to answer the final question.

The following pages can be given as a handout to each child or can be used as over-
heads/powerpoint.
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Resources:
Story of Bottled Water – a bit of a higher-level video, but very interesting, with cartoons
http://www.insidethebottle.org/story-bottled-water-video
Name That Sin Game – an online game that provides background on each of the sins by 
comparing products/labels/etc. Can provide students with familiarity with greenwashing 
before or during the activity:  
http://sinsofgreenwashing.org/games-tools/name-that-sin-game/

References:
http://www.insidethebottle.org/files/Re-Fresh!%20Toolkit.pdf
http://www.media-awareness.ca/english/resources/educational/lessons/elementary/ad-
vertising_marketing/ads_all_around_us.cfm
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